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WORD ON THE STREET
Speak Up. Where do we go from here? A message from Brother Andy Smith
Why we started:
The first issue of Speak Up was distributed May 2001 after being encouraged by an article in the March 2001 newsletter,
“THE WRITTEN WORD” (Washington DC area), Oronde Miller wrote “There is currently a need for more strong African
publications that can galvanize the attention of and mobilize the greater African community. This is our challenge today”.
Brothers United Who Dare to Care, Inc., accepted that challenge and published Speak Up as an instrument to share
information and ideas in a voice from within the black community.
Where have we been:
Our publication grew from a neighborhood newsletter with a focus on promoting the survival and success of the Jonathan
Street neighborhood in Hagerstown, Maryland (click this link below to view the first issue of Speak Up:
http://brotherswhocare.org/images/first1.pdf). On this journey of sharing information, we hoped to have increased the
knowledge and opportunity of our readers. Speak Up has given our readers the chance to speak on their own behalf
through the articles submitted. Speak Up has raised awareness to the activities going on inside the community. Speak Up
has shared information to build the individual readers and organizations that want to grow through the self improvement
articles, job listings, housing opportunities, business ownerships programs and community development programs. Speak
Up has shared life saving health education articles, stories and testimonials. We have reached out to our young readers
including the opportunity for them to submit articles in our Youth News section.
The addition of the Photo Gallery increased readership that led to the online photo story slideshows on our website:
www.brotherswhocare.org. We even have a Computer Outreach program giving free computers to help readers
experience our publication on the Internet.
Our stories have been provocative, challenging and fair. Speak Up is intended to be an informative, educational and
entertaining community forum that reflects the better part of what we can be as a human family. The publication grew from
a door-to-door newsletter delivered in the Jonathan Street area reaching people, organizations and agencies within and
around that wanted to connect with the people in our readership. Speak Up reshaped the effort of our organization’s
outreach to everywhere this news publication connects. The scope of the publication’s distribution expanded and articles
began to reflect cultural highlights no longer limited to the focus on Black America. Speak Up evolved to raise awareness
to nationally significant cultural issues. That is why you now see articles on Women’s History Month, Hispanic Heritage
Month, Earth Day, National Public Health month, Caribbean Festivals, Asian American Heritage Month, Native American
Indian Heritage Month and other national events that can inform our readership in a way that allows the Speak Up
Community News publication to promote the Culture, Health & Success of the Community.
Where do we go from here:
For the past few months I have been wrestling with how to continue a news publication that our readers seem to want, yet
there has not been a collective response to help it continue. I was nearing the conclusion of just canceling Speak Up after
the December 2010 issue was published and delivered. Discontinuing the publication Speak Up is a possibility that has
not yet passed. Our organization does function under another news service we started as a fundraising effort, the NEWS
Crew Community News Service. The NEWS Crew is just that, a crew of us who will do your media coverage including
print, photography and video that you can use for whatever purpose you want. The news service products can be used for
promoting your organization, publicity, documentaries, press releases and media journals.
NEWS Crew services are provided in exchange for contributions which fund the Speak Up Community News publication
as well as raising money for equipment. Unfortunately we provided our services at several community and social events
and raised less than $500, including a donation of a $100 for wedding photography. We hoped for better in exchange for
our assistance. Now the future of the news publication has been given to the community (see article on page 3).

POWER TO THE PEOPLE
The History of Christmas in America (Source: thehistoryofchristmas.com)
th
In the early 17 century religious reform changed the way Christmas was celebrated in Europe. Puritan forces cancelled
Christmas until Charles II was restored to the throne and, with him, came the return of the popular holiday.
The pilgrims that came to America in 1620, were more orthodox in their Puritan beliefs and as a result, Christmas was not
a holiday in early America. The celebration of Christmas was actually outlawed in Boston. After the American Revolution,
English customs fell out of favor, including Christmas. In fact, Congress was in session on December 25, 1789, the first
Christmas under America’s new constitution. Christmas wasn’t declared a federal holiday until June 26, 1870. It wasn’t
th
until the 19 century that Americans began to embrace Christmas. Americans re-invented Christmas, and changed it into a
family-centered day of peace and nostalgia.
th
The early 19 century unemployment was high and gang rioting often occurred during the Christmas season. In 1828, the
New York city council instituted the city’s first police force in response to a Christmas riot.
Before the Civil War the North and South were divided on the issue of Christmas, as well as on the question of slavery.
Many Northerners saw sin in the celebration of Christmas and in the South, Christmas was an important part of the social
season. The first three states to make Christmas a legal holiday were in the South: Alabama in 1836, Louisiana and
Arkansas in 1838.
In the years after the Civil War, Christmas traditions spread across the country. Children's books played an important role
in spreading the customs of celebrating Christmas, especially the tradition of trimmed trees and gifts delivered by Santa
Claus. Sunday school classes encouraged the celebration of Christmas. Women's magazines were also very important in
suggesting ways to decorate for the holidays, as well as how to make these decorations.
By the last quarter of the nineteenth century, America eagerly decorated trees, caroled, baked, and shopped for the
Christmas season. Since that time, materialism, media, advertising, and mass marketing has made Christmas what it is
today. The traditions that we enjoy at Christmas today were invented by blending together customs from many different
countries into what is considered by many to be our national holiday.
Overview
1600's: The Puritans made it illegal to mention St. Nicolas' name. People were not allowed to exchange gifts, light a
candle, or sing Christmas carols.
1804: The New York Historical Society was founded with St. Nicolas as its patron saint. Its members engaged in the Dutch
practice of gift-giving at Christmas.
1822: Dentist Clement Clarke Moore is believed by many to have written a poem "An Account of a Visit from Saint
Nicolas," better known as "The Night before Christmas." Santa is portrayed as an elf with a miniature sleigh equipped with
eight reindeer which are named in the poem as Blitzem, Comet, Cupid, Dancer, Dasher, Donder, Prancer, and Vixen, two
have since been renamed Donner and Blitzen. Others attribute the poem to a contemporary writer, Henry Livingston.
1841: J.W. Parkinson, a Philadelphia merchant, hired a man to dress up in a "Criscringle" outfit and climb the chimney of
his store.
1863: Illustrator Thomas Nast created images of Santa for the Christmas editions of Harper's Magazine. These continued
through the 1890's.
1860s: President Abraham Lincoln asked Nast to create a drawing of Santa with some Union soldiers. This image of
Santa supporting the enemy had a demoralizing influence on the Confederate army -- an early example of psychological
warfare.
1870 Christmas declared a Federal holiday June 26, 1870.
1897: Francis P Church, Editor of the New York Sun, wrote an editorial in response to a letter from an eight year-old girl,
Virginia O'Hanlon. She had written the paper asking whether there really was a Santa Claus. It has become known as the
"Yes, Virginia, there is a Santa Claus" letter.
1920's: The standard image of Santa became a bearded, over-weight, jolly man dressed in a red suit with white trim.
1931: Haddon Sundblom, illustrator for The Coca-Cola ™ company drew a series of Santa images in their Christmas
advertisements until 1964. The company holds the trademark for the Coca-Cola Santa design. Christmas ads including
Santa continue to the present day.
1939 Copywriter Robert L. May of the Montgomery Ward Company created a poem about Rudolph, the ninth reindeer.
May had been "often taunted as a child for being shy, small and slight." He created an ostracized reindeer with a shiny red
nose who became a hero one foggy Christmas eve. Santa was part-way through deliveries when the visibility started to
degenerate. Santa added Rudolph to his team of reindeer to help illuminate the path. A copy of the poem was given free to
Montgomery Ward customers.
1949: Johnny Marks wrote the song "Rudolph the Red-Nosed Reindeer." Rudolph was relocated to the North Pole where
he was initially rejected by the other reindeer who wouldn't let him play in their reindeer games because of his strange
looking nose. The song was recorded by Gene Autry and became his all-time best seller. Next to "White Christmas" it is
the most popular song of all time.
1997: Artist Robert Cenedella drew a painting of a crucified Santa Claus. It was displayed in the window of the New York's
Art Students League and received intense criticism from some religious groups. His drawing was a protest. He attempted
to show how Santa Claus had replaced Jesus Christ as the most important personality at Christmas time.

UPDATE: Future direction of this news publication
As you know we have been struggling with the possibility of discontinuing Speak Up. However after meeting with
members of the community the offer to sponsor an issue was discussed. The idea is one that allows us to give the future
of the news publication over to the people. Should anyone wish for the effort to continue, they can help each month. I will
th
continue should the resources and support develop. Hopefully we can at least reach the 10 Anniversary of Speak Up in
May 2011.
The Speak Up Community News will try to continue through the sponsorship of each monthly publication.
A $300 minimum contribution is needed to publish a monthly issue. Speak Up promotes the Culture, Health & Success of
the community through monthly news themes that include and are not limited to:
January - Dr. King Day of Service; Speak Up “Person of the Year”; Lunar New Year
February – Black Heritage Month; Lunar New Year
March- Women’s History Month
April – National Public Health Awareness Month; Earth Day
May – Asian American/Pacific Islander Heritage Month; Mother’s Day tributes
June – Juneteenth; DC Caribbean Carnival; Fatherhood Awareness; Summer Safety
July – National Independence Month; Outdoor Movie Nights
August – Back to School; Jamaican Festival; National Night Out; Prostate Cancer Awareness Month
September – Hispanic Heritage Month
October – Breast Cancer Awareness Month
November – American Indian Heritage Month
December – Year End Review; Holiday Celebrations
You or your organization can sponsor a monthly issue or in combination with other contributors. This is the process we are
now counting on to cover the cost of the publication for each month.
Sponsorship of an issue can include a brief article about the contributor and their impact on bettering the Culture, Health &
Success of our community. Sponsorship salutes can be up to a quarter page, including contributors name,
company/organization logo, photo or other relevant icons.
Pledged funding must be received 30 days prior to the sponsored issue being published.
We are still in need of volunteers for news coverage, reporting; writing; photography, proof reading; editorial, layout,
printing and delivery. Volunteering with the Speak Up Community News publication is ideal for journalism students, those
desiring to learn journalism and news professionals. Donations for equipment is needed (Publishing software; photo
editing software; computers for publishing and digital photo processing; professional digital cameras; lens and
accessories).
If you are interested in helping, please contact our office.
Thank you,
Brother Andy Smith & the
NEWS CREW Community News Service++
Brothers Who Care*
131 W. North Avenue, 2nd floor
Martin Luther King Jr. Community Center
Hagerstown, Maryland 21740
www.brotherswhocare.org
(301) 393-9290
++ IF you or your organization needs news media coverage or photography for your events please contact us. We also provide Media
and Photography services for your personal engagements for contributions as low as $500 for a social event or wedding.
Look at our work, then give us a call:
http://brotherswhocare.org/images/WeddingSFHughes.wmv
http://brotherswhocare.org/images/RiverKnot.wmv
http://brotherswhocare.org/images/NegroLeagueNight2010.wmv
*Brothers Who Care is a division of Brothers United Who Dare To Care

SPEAK UP PHOTO GALLERY

2010 Hagerstown Turkey Bowl highlights

photos by Brother Andy

